A closer look at the authors behind the feature articles of OTC Perspectives

Samantha Chmelik is the head of global
consumer health research at Euromoni-
tor International. Chmelik manages

the syndicated research project that
encompasses the OTC industry, vita-
mins and dietary supplements, sports
nutrition and slimming products. She
can be reached by e-mail at Samantha.
Chmelik@euromonitorintl.com or by
telephone at (312) 922-1115. Turn to
page 23 to read her article.

Laura A. Mahecha is the industry man-
ager of the Healthcare Practice at Kline
Market Research, the market research
studies division of Kline & Co. Ms. Mahe-
cha is responsible for managing all of
the healthcare titles and syndicated
healthcare studies. She can be reached
by e-mail at Laura.Mahecha@Kline-
Group.com or by telephone at (973)
435-3446. Her article can be found on
page 18.

Jan-Benedict E.M. Steenkamp, PhD, MSc, BSc

is the C. Knox Massey Distinguished Professor
of Marketing and Marketing Area Chair at the
Kenan-Flagler Business School, University of
North Carolina. He also is executive director

of AiMark, a non-profit foundation, bringing
together the academic world and CPG compa-
nies. He can be reached by e-mail at jbs@unc.
edu or by telephone at (919) 962-9579. To read
the article he co-authored with Dr. Kumar, turn
to page 12.

Nirmalya Kumar is Professor of Marketing,
Director of Centre for Marketing, and Co-
Director for Aditya V. Birla India Centre at
London Business School. He was previously

on the faculty of Harvard Business School,
IMD-International Institute for Management
Development (Switzerland), and Kellogg School
of Management at Northwestern University. He
can be reached by e-mail at nkumar@london.
edu. To read the excerpt he co-authored with
Dr. Steenkamp, turn to page 12.
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